
Al l  the Cool  Marketers  Are Do in ’  I t
MARKET ING AUTOMATION :

Nowadays ,  communicat ion channels  are coming 
out  the wazoo .  And whi le  that  seems great  for  
brands who a im to engage and generate leads 

onl ine ,  i t ’s  defin i tely  not  easy.   I t  can be a 
t ime-consuming and resource-eat ing process to  

ensure you ’re  h i t t ing al l  the r ight  bases at  
prec isely  the r ight  t ime dur ing the buyer ’s  

journey !  Unless ,  of  course ,  you dec ide to  h i t  
cru ise control  and automate your  market ing…

I t ’s  the stuff dreams are made of !  Be i t  through 
plat forms or  technolog ies ,  market ing automat ion 

enables bus inesses to  effect ively  market  on 
several  d ig i tal  channels  ( l i ke  emai l ,  soc ial ,  

webs i tes ,  etc . )  and automate repet i t ive tasks .  
Th ink  of  al l  the t ime you ’d have lef t  over !

MARKET ING AUTOMATION

WHAT IS  IT ?

HOW DOES IT  WORK?

Market ing automat ion takes your  potent ia l  
customers by the hand and ushers  them down the 

sales funnel .  The process looks l i ke  th is :  

STEP 1 :

STEP 3 :

Bob,  your  could-be customer ,  v is i ts  your  
s i te ,  b log or  soc ial  media post ,  which has 
a super  exc i t ing inv i tat ion to  download a 

f ree how-to gu ide !  

DOWNLOAD FREE GUIDE

To download th is  gu ide ,  Bob just  
completes a s imple form outl in ing h is  

name and emai l  address .  

Afterwards ,  Bob immediately  
rece ives a 

thank-you-for-download ing 
message along with another  offer  to  
download a related customer case 

study who had a s imi lar  problem to 
solve .  A l l  he has to  do to  is  

complete another  form,  which now 
prompts Bob for  a  l i t t le  more info 

l i ke  h is  role in  h is  company and the 
s ize of  the company.  

After  rece iv ing the add i t ional  
in fo  f rom the forms,  a  sales 

rep f rom your  company gets  an 
alert  that  Bob completed the 

2nd step ,  showing genuine 
interest  in  your  

product/serv ice ,  and contacts  
him for  fur ther  ass is tance to  

complete the sale !  

DOWNLOAD

THANK YOU

ANOTHER
CASE STUDY

ALERT TO
SALES REP

STEP 2 :

STEP 4 :

WHAT ARE THE BENEF ITS? 

Manages multichannel marketing
without breaking a sweat 

Saves a heck of a lotta time by
eliminating repetit ive tasks 

Better targeting of customers
and prospects 

Improves the overall customer
experience

Cuts down on the chances of
human error in campaigns 

Steers prospects in the right
direct and delivers qualified leads

ABOUT WSI 

WSI is the world leader in digital marketing and we’re equipped 
to implement a full suite of Internet solutions. But, of course, 
we’ll work with you to determine which tactics are best-suited 
to accomplish your business goals. For more information on 
the WSI team, check out www.wsiworld.com.
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